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facebook boosted posts | celebrating projects

Workplace Target Audience

Job Titles: Owner, Founding Member, 
Construction Manager, Commercial Real Estate 
Broker, Chief Executive Officer, Chief Financial 
Officer, Chief Operating Officer, Co-Owner, 
Co-Founder, Director, Development Director, 
Director of Design and Construction, Senior Vice 
President, Commercial Broker, Vice President, 
Broker, Founder, Principal

Interests: Office, workplace design, interior 
design, construction, properties, leadership, 
construction management, construction, 
corporate real estate, business, corporations, 
architecture, management, brokerage firms, real 
estate development, finance, employee retention, 
St. Louis, Charlotte, New York, Austin

Healthcare Target Audience

Job Titles: Chief Executive Offier, Chief Financial 
Officer, Chief Nursing Officer, Chief Operating 
Officer, Director, Co-Founder, Director of Design 
and Construction, Director of Design and 
Development, Director of Development, Director 
of Facilities, Director of Nursing, Director of 
Patient Care, Director of Patient Care Services, 
Director of Patient Experience, Director of Patient 
Services, Foundation Director, Founder, Guest 
Services Director, Hospital Administrator, Hospital 
Director, Hospital Services, Medical Director, 
Nursing Director, Patient Care Associate, Patient 
Relations Specialist 

Interests: Architecture, American Cancer Society,  
cancer research, community health centers, 
construction management, design , emergency 
medical services, family medicine, healthcare, 
hospital, hospital pediatrics, nursing, pediatric 
nursing, Southern Illinois, St. Louis, Charlotte, New 
York, Austin



facebook boosted posts | celebrating projects

Higher Education Target Audience

Job Titles: Chief Executive Officer, Chief Financial 
Officer, Chief Operating Officer, Co-Owner, Co-
Founder, Director, Development Director, Program 
Director, Chancellor, Managing Director, Owner, 
Law Partner, Founder, President, Student Dean, 
Superintendent, Dean of Students, Campus 
Director, Student Services Director, Director of 
Design and Construction, Founder, Director of 
Development, Associate Dean

Interests: Saint Louis University, Washington 
University in St. Louis, University of Missouri 
School of Law, University of Missouri-Kansas 
City School of Law, interior design, renovation, 
universities, law school, student affairs, Saint Louis 
University School of Law, Saint Louis Billikens, 
education, students, legal studies, architecture, 
design, law, lawyers, study of law, student 
services, campus affairs, campus improvement, 
university programs, faculty retention, student 
retention, student wellness
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facebook posts | celebrating culture



Section Three | Blog Party and Posts



 blog | celebrating culture & projects

In fall of 2015, we began the process 
of launching our company blog. After 
many weeks of planning, it was time to 
take the blog to the rest of the company. 
As with all of our other social media 
efforts, having fun was the driving force 
behind the blog launch party which was 
aimed at getting the whole company 
excited about blogging and involved in 
the process. 

•	 photo booth
•	 asteroid toss game
•	 food & drink
•	 blog idea board
•	 blogging team sign up



blog | celebrating culture & projects

The Lawrence Group blog is used 
to showcase our employees,  
details of our unique projects, 
key insights of industry trends 
and challenges, and to position 
Lawrence Group employees as 
experts in their markets.

Our in-house marketing team 
aids our designers and architects 
in sharing their unique insights 
on the blog. For example, 
a Lawrence Group interior 
designer in our workplace 
studio wrote this example about 
the shifting focus in employee 
wellness, positioning herself 
as a knowledgeable source for 
tackling challenges in corporate 
design.

Posts are cross-promoted on 
Twitter, LinkedIn and Facebook 
to build awareness of our blog 
and direct people to a more in-
depth look at Lawrence Group’s 
culture, projects and people.



blog | celebrating culture & projects

“I have yet to see anything related to the Lawrence Group 
that is negative or uninspiring. It is the kind of place I 
would scrub the floors for just to get a glimpse inside 
the creative process that births such great projects, like 
the City Foundry. As an aspiring urban developer, I am 
proud to have a company like this in my hometown.”

- Andrew Erker 
(comment on “Lawrence Group People” blog)



Section Four | Pinterest Boards



pinterest boards | celebrating projects & culture 

We utilize Pinterest to create a convenient way for 
our audience, particularly potential clients to view 
our projects and get a sense of some of Lawrence 
Group’s interests as a company. 

We did this by creating boards for each of the 
markets we serve so that clients can easily view 
examples of work most relevant to them. Boards 
representing each city where we have an office are 
used to celebrate what we love about where we work. 

LGFit and Green Living boards give a sneak peak 
into some of the things we are interested in outside 
of our project work like staying fit as a team and 
encouraging our employees and audience to practice 
sustainability in their everyday lives.



Section Five | Twitter Posts



twitter | celebrating clients



twitter | celebrating culture

Embracing our core value of “having fun and 
celebrating mutual success”  extends to Twitter 
where we showcase our employees and our 
lighter side.



Section Six | LinkedIn Posts



linkedin | celebrating culture & projects

Lawrence Group uses LinkedIn to give potential 
clients a professional snapshot into our firm by 
sharing employee’s individual accomplishments, 
project updates and company news.



Section Seven | Social Media Guides



social media guides |   encouraging engagement

By providing  clear and easy guides to our employees we 
support and encourage them to keep their social media 
profiles active and up to date and offer assistance as needed.



Section Eight | Social Media Goals



social media goals | measuring success

In May 2015, we set clear goals for each of our social media platforms based on our previous months’ 
performance, seen on the chart as the “benchmark,” for measuring our success throughout the last year 
and a half. 

The sample chart above shows how we have been able to compare each month’s results with previous 
months. A formula within the chart automatically totals results in the “Year to Date” column, allowing us to 
easily gauge our progress towards our goals. 

The chart on the following page shows how we pull key results into a an easy-to-read page which is shared 
within Lawrence Group to keep employees in the loop about our progress, successes and where there are 
areas to improve.



social media goals | measuring success



www.thelawrencegroup.com
Architecture   Interior Design   Planning   Graphic Design   Development   Construction
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