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blog launch party



blog | celebrating culture & projects @;

unique projects

knowledgeable source
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Section Four | Pinterest Boards
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We utilize Pinterest to create a convenient way for
our audience, particularly potential clients to view
our projects and get a sense of some of Lawrence
Group’s interests as a company.

We did this by creating boards for each of the
markets we serve so that clients can easily view
examples of work most relevant to them. Boards

representing each city where we have an office are
used to celebrate what we love about where we work.

LGFit and Green Living boards give a sneak peak
into some of the things we are interested in outside
of our project work like staying fit as a team and
encouraging our employees and audience to practice
sustainability in their everyday lives.
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“having fun and
celebrating mutual success”



Section Six | LinkedIn Posts
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Lawrence Group uses LinkedIn to give potential
clients a professional snapshot into our firm by

sharing employee’s individual accomplishments,
project updates and company news.
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clear and easy guides
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In May 2015, we set clear goals for each of our social media platforms based on our previous months’
performance, seen on the chart as the “benchmark,” for measuring our success throughout the last year
and a half.

The sample chart above shows how we have been able to compare each month’s results with previous

months. A formula within the chart automatically totals results in the “Year to Date” column, allowing us to
easily gauge our progress towards our goals.

The chart on the following page shows how we pull key results into a an easy-to-read page which is shared
within Lawrence Group to keep employees in the loop about our progress, successes and where there are
areas to improve.
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